
Michael Boone is a seasoned veteran with over

twenty years of experience as a commercial 

photographer and the portfolio and client list to

prove it. The full list of his accomplishments is

impressively long and includes work for corporate

clients who demand the best: Hallmark Cards,

Spiegel Catalog, Colgate Palmolive, Coca-Cola, 

FTD Florists, Pactiv, Gerber Faucets, McDonalds,

Beatrice Foods, Mario Tricocci, and C.D. Peacock

Jewelry among others. Michael tackles projects with

athletic rigor, Epicurean taste, and prodigious 

technical expertise. 

The scope of Michael’s ability and experience

spans from the tabletop—clothing, electronics,

food, and jewelry—be it a straightforward product

shot or the most elaborate vignette, to the most 

challenging location shot. It’s hardly surprising 

that the promise shown early in his career as an

award winning (Omni Award) Art Director is 

fully expressed today as Que-Net Media’s Senior

P h o t o g r a p h e r, and a major force behind 

our cameras. 
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When digital photography made its debut, Robert

F r e u n d ’s expertise with the technology helped 

Que-Net Media pioneer the approach five years 

ago. His photography has been featured in the 

publications of many corporate clients including

Hammacher Schlemmer, Springs Window

Treatments, J.C. Whitney Automotive, Seventh

Avenue, McNeil Automotive, Blair, Boise Cascade,

The Bradford Exchange, Ulta, Motivation Excellence,

Sucessories, Pactiv, and American Tool. Before 

joining the creative staff, Robert served as a

Customer Service liaison to Sears—giving him

strong communication skills and exceptional insight

into the particular creative and reproductive needs

and goals of retailers. His much-valued understand-

ing of the complexities of quality color reproduction

has made a substantial contribution to the transition

many of our clients have made to digital capture. As

technology advances, Que-Net Media can count on

Robert Freund to blaze the trail.
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With over sixteen years experience behind the 

camera shooting people, food, jewelry and a vast

array of other goods, Cindy Trim thinks that 

versatility is one of her major strengths. As 

beneficiaries of a creative partnership with Cindy,

Que-Net Media’s staff and our clients couldn’t 

agree more. Cindy thinks that the opportunity to

work with a wide variety of clients—producing

tabletop, vignettes, and editorial photographs—has

enhanced her creativity and added to her fulfillment

as a professional photographer. When asked to jump

through hoops, Cindy is the kind of person who

asks, "How high?" This quality has well-served

clients such as Humana Hospitals, Spiegel, FTD

Florists, Taylor Ice Cream, Zenith, McShane/Hibitts

Construction, M&M Candy, Damon’s Restaurants,

Publications International, McDonalds, Gas

Research Institute, Primen, C.D. Peacock Jewelry,

Quixtar Jewelry, and Thermos. Cindy, winner of two

Addy Awards, has the kind of enthusiasm and 

professional experience that assures that even the

most grueling shoot will finish as a triumph.
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When digital photography made its debut, 

Robert Freund’s expertise with the technology

helped Que-Net Media pioneer the approach 

five years ago. His photography has been featured 
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American Tool. Before joining the creative staff, Robert served as a Customer

Service liaison to Sears—giving him exceptional insight into the particular 

needs and goals of retail sellers and strong communication skills. However, 

the switch to photography was a natural for Robert. He was raised in a family

that produced photographic articles about their camping trips and he’d won 

a Kodak Gold Medal of Excellence before leaving high school. 
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